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BRIGHT HOUSE NETWORKS LAUNCHES  

WIRELESS INTERNET AT PARK AT RIVER WALK 
 
BAKERSFIELD, CA,  November 30, 2006 – Bright House Networks and City of 
Bakersfield Recreation and Parks today announce wireless Internet for park-goers at 
the new Park at River Walk located at Stockdale and Buena Vista in Bakersfield has 
successfully launched.   
 
The Park at River Walk and the Bright House Networks Amphitheatre located inside the 
park both opened in the spring of 2006. The park has seen record numbers of 
Bakersfield residents enjoying the 32-acre facilities. 
 
“This park has been a wonderful addition to the Bakersfield landscape.  On any given 
day you can see hundreds of families enjoying the amenities,” said Joe Schoenstein 
President, Bright House Networks Bakersfield Division. “We wanted to enrich the 
experience at the park by providing wireless Internet connectivity just about everywhere 
in the park and we are excited to be able to offer it free of charge to our Road Runner 
customers.” 
 
“We’ve worked hard to make the Park at River Walk a first-rate facility. Bright House 
Networks has a proven track record of being a good community partner. We think this is 
a perfect pairing,” said Alan Tandy, City Manager.   
 
“Bakersfield has become one of the most desirable places in central California to live for 
many reasons, not least of which is the commitment good corporate citizens such as 
Bright House Networks have demonstrated to enriching the infrastructure that puts this 
city on the leading edge,” commented Bakersfield City Councilman David Couch. 
 
Wireless Internet in the park will be available to everyone with a laptop and a wireless 
card; Bright House Networks Road Runner customers will have access to this service 
free of charge, non-customers can utilize the service for $1.95 per hour or $6.95 per 
day. To celebrate the introduction of wireless Internet, this service will be available 
free to all park visitors for the next 6 months.  
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Troy Quincy, Vice President Broadband Internet Services, Bright House Networks 
Bakersfield Division added, “The wireless Internet available at the park is powered by 
Road Runner and it will be the same quality service our customers are used to in their 
homes. No one will have to suffer through a slew of unwanted advertisements or 
painfully slow connection speeds just to be able to access their email or favorite 
websites.”  
 
“Bright House Networks is committed to giving back to the communities we serve. 
Providing wireless Internet service at the park is just one more way we can give back to 
Bakersfield,“ concluded Schoenstein. 
 
 
About Bright House Networks 

Bright House Networks is the nation’s 6th largest MSO with over 2 million customers in 
several large markets including Bakersfield, California; Birmingham, Alabama; Detroit, 
Michigan; Indianapolis, Indiana; Orlando, Florida (Central Florida Division) and Tampa 
Bay, Florida along with several other smaller systems in Alabama and the Florida 
Panhandle.  The high-growth Tampa/Central Florida markets are contiguous and form 
one of the country’s largest cable clusters. 

Bright House Networks customers have Digital Phone, high-speed data (HSD), Video-
on-Demand (VOD) and Subscription Video-on-Demand (SVOD) available to them.  
Bright House Networks also makes available Digital Video Recorders (DVR) that have 
become immensely popular with customers.  Since its introduction, HDTV has achieved 
impressive acceptance with Bright House Networks customers who are equipped to 
receive the signals. 

Exceptional customer service is the company’s cornerstone of its business and top 
priority across all operating units.  Bright House Networks local, customer service 
centers are available 24 hours per day, seven days per week, including holidays.  Public 
affairs, social responsibility and community involvement continue as major initiatives for 
the company as an ongoing commitment to the families and communities Bright House 
Networks serves.  This includes long-term commitments to education and to what 
matters in the lives of the Bright House Networks customers.  Bright House Networks 
operations are proud supporters of and partners in children’s safety initiations, 
enhanced education programs and community-wide efforts to invest in the futures of 
children. 

Bright House Networks is owned by the Time Warner Entertainment - 
Advance/Newhouse Partnership --- and managed on a day-to-day basis by 
Advance/Newhouse Communications. 
 

# # # 
 


